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ing seemingly exorbitant profits on fresh fruits? but where there is a frequency or clanger of violently tluetutating values such apparently unreasonable margins are necessary for their protection.
"This year, owing to the severe sugar restrictions, the universal opinion of our customers, brokers and agents was to the effect that cranberries would have a very moderate and slow sale regardless of the price asked. No previous crop had been marketed under such apparently adverse conditions because cranberries can only be eaten cooked and require much sugar to be palatable.
"To meet the situation the Exchange planned an intensive educational advertising campaign, showing ways to make cranberries delicious with much less sugar than the amount generally used, and also some recipes requiring no sugar. We spent $54,000 (fifty-four thousand dollars) in thirty days, beginning about the middle of October in the United States and on October 6 in Canada. We advertised in eighty different markets throughout the United States and Canada through one hundred and thirty-five different newspapers. We also ran half-page and page advertisements in the six leading women's magazines, beginning with the November numbers.
"The Exchange opened the price on Early Blacks September 13 at $8 per barrel. It had previously announced to the trade its advertising plans to begin by the middle of October throughout the United States and Canada. Advance copies of the advertisements were mailed t.o brokers and customers.
"The Tmrt round' orders were ample to take the larger percentage of the earl> fruit, but these were not consumed freely until our advertising had run long enough to become effective. When we opened the price on our lute fruit we found many of our customers so well supplied with Early